Since the days of the Incas roads in the highlands and throughout Peru .have been a vital means of disseminating ideas from the centers of culture to the more isolated, less integrated p .. rts of the population. As supplies are transferred from one area to another, the people engaged in transportation are the emissaries of cultural change.
As more roadways are built, an increasing number of people are given the opportunity for geographic mobility. With this mobility there is an awakening of new interests and possibilities.
For the past thirty or forty years Peru has had an active program of road-building which has lessened the isolation of the highlands from the coastal regions. Even though there are still many large haciendas and Indian communities which lack roads whYh connect them to the larger cities, even these have access to market towns which are located on some type of road which allows vehicular traffic at least during the dry season. By 1960 it was possible to travel by car and truck to most mestizo towns and villages of the highlands at least part of the year.2
Peruvian drivers of inter-provincial trucks, and, less frequently, buses have a custom of either naming their vehicles or painting slogans on them. The name or slogan is generally lettered on one of the bumpers or on the cab above the windshield.
In 1957 and again in 1960 the Peruvian linguist, J.l"l.B. Farfan, published lists of the names and slogans3 which he had noted over a period of years. In publishing the lists Farfan suggested that they might be a thermometer of a town, might mark an epoch, a story, or a situation. In cataloguing the lists he has used twenty-three rough categories into which the slogans fit more or less loosely according to their denotative meanings.
Any brief perusal of the lists, especially in classifications 6 "Nombres Felices, Voces de ~-tliento, interjecciones", 7 "Socarronerieas, Gracejos Lisura, Picardia Criolla", 8 "Nombres de Peliculas, j_rtistas, Cantos y Heroes", 9 "Ti tulos de Canciones Liricas y de Literatura", 10 "Nombres Caprichosos", 21 "Baludo, 3impatia", 22 "Relaciones ~·unorosas y ...:;entimentales", and 23 "Sentencias", will suggest that the connotative meanings of the slogans can and do represent several stages of integration and interest in national and international affairs.
The titles listed in category nine,· ,:Ti tulos de Canciones Lir-· icas y de Literatura" or the song and dance names found listed under categories six and seven suggest a similar scale of upward mobility from regionalism to a growing awareness of the individual, the nation, and beyond that, international influences.
It is possible to note other criterion which would perhaps be a gauge of awakening awareness of the outside world,. Many of the names listed by Farfan simply as those of men or women or as "Historia :feruana----Peruanismos" reflect a graded knowledge of written material, From the natj_onal heroes celebrated in every small local school to·the knowledge of movie titles (the advent of electricity), comic strip characters (fairly easy reading materials), newspaper co1unms (more advanced reading materials), and foreign languages (movies and newspapers)~ it j_s possible to postulate a rough correlation of the degree of li.terateness of the comm.unity or communities which the truck services.
It is even possible to postulate a degree of sophistication of the criollo as one studies the double and soilleti~es triple meaning of the slogans listed in categories six, seven, twenty-two and twenty-·three.
In addition to that which Farfan recognizes as "picardia criollo", I would suggest that most of the men!s names, some of the women's names and all of the zoological names be listed under that category.
An ethnc····musi.cologist could probably find a similar stratification in the song titles, waltzes, tangos, and criollo boleros listed throughout the categories.
Two assumptions have been basic to the present linguistic classificaJ0ion~ l) that the dri"'rers of the vehicles expect people whom they pass to be able to read and appreciate, not ·just the denotat:tons, but also the connotations of their signs 1 and 2) that there is probably a scale of integration into national life which i.s traceable in the different slogans.
The languages used in the slogans reflect a gradual change in the command of the languages to which Limenos are exposed. One might postulate that the various levels of language competency reflect the degree of isolation of the drivers and their respective communities from the influences of Lima. In that case, the data reveal seYen leirels of integration.
The first level is that of slogans in Quechua. These suggest a recent acquaintance with the idea of communication through writing. They :i:•eveal something about the character of the truck's owner~ he is an Indian and is not embarrassed to be known as one who speaks Q.uechua. He also expects that there are others, literate in Quechua, who will read and appreciate his slogan. There are eleven slogans which are written entirely in Quechua. The third level is noticeable in grammatical errors in Spanish. The most frequent error involves a misuse of the article. Usually the masculine article is used regardless of the gender of the noun which.governs it. There is at least one case where the article has been omitted. The misuse of the article suggests that the individual's first language, probably ~uechua: 1) has no article and 2) does not distinguish gender in the noun.
Slogans which misuse the article are:
Sombra ~ue Vuelve, El Tarantula Negra, Yo Soy Tortuga Veloz, El ~ore serious grammatical errors are reflected in at least five examples. These include the use of wrong verb forms, non-agreement of the noun with the article in regard to number, and the insertion of particles where accepted Spanish does not use them. These errors indicate that the speaker is not completely at home in the language that he is using.
This stage of language learning is considered to be more advanced than the previous level. On the other hand, the speaker's command of Spanish is still not that of the next level. These are people who are still imitating a language which they have not yet internalized completely. Examples of this type of language usage: The fourth level of linguistic integration is that which indicates a command of the spoken language, but a lack of sophistication in. spelling. The least serious of this type of error is that of punctuation and accents. The following are examples of this type: The other pronunciation error substitutes the bilabial fricative (e) (orthographically split into "b" and "v") for the labialized bilabial fricative (ew).
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The fifth level is indicated by the majority of the slogans listed. It reflects a command of ~panish which is that of a native speaker and a command of the 8panish orthography which Thus it is possible to identify at least seven distinct levels of linguistic sophistication represented in the lists of slogans. Two of the levels have inner sub classifications which are not considered important enou~h to classify as distinct levels.
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